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The technical writer/audience 
relationship is changing because of 
new technologies such as:
• easy online access
• social media and online forums
• free repositories to store data and 
access software
• open share and open source tools.
Their relationship is becoming more 
collaborative and interactive  because 
• the feedback is a two-way process 
between the digitally-aware 
audience  and writer,
• the audience influences the success 
of technology by causing it to go 
either “viral” or not, 
• the writer uses new tools to modify 
writing for the audience needs.
Web 4.0 will produce more 
augmented and assistive devices to 
help us, and the  writer analyst will  
help analyze and use the accumulated 
biometric data.  Intuitive devices that 
anticipate our  needs will flourish in 
Web 5.0., and the cognitive writer will 
disseminate new information about 
cognitive awareness for the devices.
Static Dynamic AssistiveAugmented,
Writer 
Analyst
Participatory Intuitive
Real-time
Feedback, Blogs
Social Media
Evaluations
Transparency
Comments
New 
Technology
Technical
Writer
Audience
More internet users
Users help users
Users are “on the go” scanning 
New information, Videos
VR, AR
User 
interface
Structured
Multimodal,
XML, DITA, 
Reuse, Tagging
Social Media
Share
Respond
Collaborate
Simultaneous Edit
Online Printing
Streamlined writing
Concise writing 
Cloud, Google  
Apps, Agile, 
Authoring tools
Social media
Content Tools
Wayfinding
Usability 
testing
UX, UI
Usability
Wearables
Assistive devices 
The “Rhetorical Triangle” Revisited 
Writer
Reader 
Context  Medium
Text
The Rhetorical Triangle
Lunsford, A. and Ede, L. (2009). Among the Audience: 
On Audience in an age of New Literacies. In Engaging 
Audience: Writing in a new age of Literacies. Eds. 
Weiser, M.E., Fehler, B.M., and Gonzalez, A.M. 
Users influence designs 
through their feedback, 
evaluations, and usability 
testing responses.
Capstone
Research
Writers  include  
multimodal  elements  and  
write  in “snackable” 
(short)  form for the 
audience.
“New technologies, such as 
the internet and the cloud, 
have made a lot of products 
more widespread and 
integrated between users.” 
Kiley Schmidt.
“Authoring tools, such as  Arbortext Editor 
store bits of translated text to be reused in 
the creation of manuals.” Kathy Gruber.
“The job became much more the 
management and curation of 
information vs new writing.” 
Daphne Walmer.
“They can interact more 
freely now, like leaving 
comments or sending a 
direct email, or even 
finding authors through 
social media platforms.” 
Sarah Canon.
The traditional and revisited Rhetorical Triangle 
models show a cause and effect interaction 
between two nodes in the triangle. The interaction 
of the medium (technology) with the writer and the 
audience is not well-defined. The results of my 
capstone research support a Venn diagram model 
that describes the relationship among the three 
nodes.
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